
Everything you need to run a successful fundraiser in 
support of a cause you’re passionate about.

FUNDRAISING TOOLKIT
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WELCOME

Welcome to the Passion in You Program!

Now that your Passion in You project has been 
approved, it’s time to build a fundraiser that will 
support your passion and make an impact on 
your charitable organization of choice.

This fundraiser is an opportunity to share your 
passion for giving back with your team, friends, 
and family, and invite them to join you in making 
a difference! Throughout this toolkit, you’ll find 
helpful tips and insights to help you captivate 
your circle and reach your goal.

We hope you’ll have fun with this, and remember, 
the Young Living Foundation team is here if you 
have any questions!
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FIVE STEPS TO POWER YOUR PASSION

IGNITE YOUR PASSION
Figuring out where to start can be tricky. Spend 
some time thinking about these questions and 

jot down your answers:

• Why do I care about this cause?

• What encourages me to donate?

• How can I connect my friends and family to my 
passion?

SHARE YOUR PASSION
Now that you’ve narrowed down your “why,” it’s 

time to share your passion: 

• People connect through storytelling, so tell yours 
in your own unique way on your fundraiser page!

• Reach out to the organization you’re supporting 
for photos and ways to share about their cause. 

• Find more tips and resources on pages 6-11.

RALLY YOUR PASSION PEOPLE
Gain support from your team, friends, and family 
by posting on social media, hosting an event, 
sending emails, making calls, and sending texts:

• Post across all of your social media accounts 
and groups, and use the hashtag #PassionInYou. 

• Include the link to your fundraiser page every 
time you share about your Passion Project. 

• Find more tips and resources on pages 4-8.
BE PASSIONATELY PERSISTENT

You’ve got two months to reach your fundraising 
goal, and persistence helps! Send reminders, share 

your progress, and don’t be afraid to ask again:

• Broaden your reach to include co-workers, school 
friends, neighbors, and extended family–remember, 
people can’t donate if you don’t ask!

• Share in your social media groups at least once per 
week and send private messages whenever you can. 

• Space out your communications over the length of 
your fundraiser window.CELEBRATE YOUR PASSION

Take the time to celebrate those who support your 
fundraiser and celebrate your success with gratitude:

• Share your appreciation publicly! This makes your 
donors feel great and helps inspire new donors to 
support your cause. 

• Take the time to thank everyone who contributes 
any amount, large or small. Sending a short and 
sweet message goes a long way! 

• Find more tips and resources on page 9. 
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Fundraising becomes much easier when you throw a little 
creativity and your own personality into the mix. Here are a 
few ideas for inspiration. Feel free to make them your own 
and have fun!

FUNDRAISING IDEAS

FUNDRAISING WITH FRIENDS & FAMILY

FUNDRAISING WITH YOUNG LIVING

FUNDRAISING IN YOUR COMMUNITY

BIRTHDAY BUDS: Instead of gifts for your birthday, ask friends and family to contribute to your fund-
raiser page. Share your fundraiser link with your virtual crew on social media, too! 

HAIR FUN: Have friends and family make bets on yours, or your significant other’s, new hair-do! 
Should they shave it off, or grow it out for a whole year? Let your donors be the judge. 

CHALLENGE YOURSELF: Rally your friends to help you step outside your comfort zone with a silly 
self-challenge. If you reach your goal, maybe you’ll kiss a frog on Facebook Live, face your fear of 
heights by bungee jumping, or dye your hair hot pink for a whole month! Whatever it is, get creative 
and the more fun you have, the more fun your friends will have egging you on.

GET CRAFTY: Make thank-you cards, bracelets, essential oil accessories, or other crafts and sell 
them through social media and donate all of the proceeds to your fundraiser! You could even include 
a thank-you note with each purchase that includes the link to your fundraiser page.

TOWN WALK: If fitness is your thing, invite people to register to walk or run for a certain distance and 
have participants raise money by securing pledges based on miles or kilometers walked.  

SKILL SHARING: As a family, combine your skill sets to raise more funds! Maybe your kids mow 
lawns or babysit, you make beautiful birthday cakes, and your spouse can be your neighborhood 
handyman. Team up towards your passion and direct the proceeds to your fundraiser.

GIVEAWAY TIME: Already planning your next Young Living class or have a large social media follow-
ing? Host a drawing with each $1-$10 donation counting as one entry and give away a gift card, 
Young Living swag basket, or a night on the town with you!

BUSINESS BUILDING: If you’re a Young Living brand partner, host a party or training session and 
donate a percentage of sales from the event to your campaign.  

HOST A WEBINAR: Are you an expert on a particular subject? Offer to teach on the topic and ask 
participants to make a donation through your fundraiser page in exchange for your expertise. Ask for 
optional donations or set a fixed price.

4.



As you’re fundraising, you never know who will connect with your story! By holding a fundraiser, 
you’re giving your friends, family, and community members the chance to support your cause. 
Here are three key opportunities to share about your passion and ignite excitement in your 
potential donors:

ASKING FOR SUPPORT

ONE-ON-ONE ON SOCIAL MEDIA
This is a great way to reach 
many people at once, 
including those you haven’t 
had a chance to connect 
one-on-one with. Post often 
and try different asks: ask 
them for their support, invite 
them to make a difference, 
or ask them to share!

HOW TO RAISE $500 IN 5 DAYS

DAY 1

Total:  $50

DAY 2

Total:  $300

DAY 3

Total:  $350

DAY 4

Total:  $450

DAY 5

Total:  $500

Kickstart your 
fundraiser and lead 
by example! Making 
a donation yourself 
makes others more 
likely to give. 

Next, move to your 
inner circle. See if 
your five closest 
friends and family 
are willing to match 
your donation.

Now that you have 
some donations, 
post your fundraiser 
on social media and 
invite 10 people to 
donate $5. 

Share your 
knowledge by 
hosting a class or 
webinar and asking 
for a $10 donation 
from each attendee. 

Ask five members of 
your YL team, book 
club, kid’s sports 
team, or house of 
worship to donate 
$10. 

Making it personal is the 
most effective way to invite 
your friends and family to 
support your fundraiser. 
Send a text, make a call, 
or schedule a lunch date. 
Share your “why” and get 
excited about inviting them 
to help you reach your goal.

Host a fundraising event or 
add a fundraiser to an event 
you’re already planning. 
Share about why the cause 
you’re fundraising for is 
important to you, so come 
prepared with some stories! 
Then, invite attendees to 
donate or try to connect 
one-on-one post-event.

+ $50 + $250 + $50 + $100 + $50

The sooner you start, the more time you have to reach your fundraising goal! A little planning 
can help ensure a successful fundraiser. Here’s a sample plan for your first five days:

DURING EVENTS
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Supporting Local Students 
through Authentic Learning

Carrie Lambert

New Hampshire, USA

Your fundraiser page is the perfect place to dive a little deeper into your “why”—the reason 
you’re passionate about your cause and charitable organization—and invite your future donors 
to help you make a difference. Here’s an example of how to make your fundraiser page personal:

SAMPLE FUNDRAISING PAGE
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You may not know it looking at me now, but I was raised on 
a farm. For many years, I took care of our chickens, sold 
their eggs, milked cows (which is why I hate getting up so 
early in the morning now), and helped with the annual 
harvest. Although I didn’t enjoy it at the time, I learned a 
lot about hard work, authentic food, and our connection 
with nature. 

Fast forward a few years, when I was struggling to get 
my own children—who weren’t raised on a farm—through 
high school. They strained against the traditional learning 
models of the public school system in New Hampshire, 
where we’re from, and I had a hard time finding the time 
to work with them with a full time job. 

I discovered, though, that there’s a farm-based high 
school right in my own backyard! It’s called White 
Mountain School. Students there get to learn how to 
manage the school’s 1.5-acre organic farm and maintain 
the five miles of trails on campus. 

I’m raising money in the name of my son Bart, who would 
have dropped out of high school if not for the dedication 
of his English teacher. Mrs. Smith understood his need 
for a more hands-on curriculum and did everything she 
could to make that subject come alive for him. Please join 
me in raising $15,000 to help buy this summer’s garden 
supplies so that White Mountain can involve every single 
one of their students in learning through doing…the good 
ol’ fashioned way! 

You can learn more about White Mountain by visiting 
www.WhiteMountainSampleLink.com.



Persistence is important, especially with social media. You are more likely to succeed if you post 
frequently and consistently throughout the length of your campaign and across various platforms. 
Let the examples below inspire ideas about how to talk about #PassioninYou, the Foundation, and 
your charitable organization. For downloadable Passion in You social media graphics, visit https://
cutt.ly/fundraising-tools. For the editable versions, go to https://cutt.ly/editable-graphics. 

SAMPLE SOCIAL MEDIA POSTS

Carrie Lambert

I’m so proud to be a part of a company that supports my passions and the people in my 
own backyard, as well as around the globe. The Young Living Foundation’s mission is to 
protect and empower our world’s young. As a mother, I want to help my children achieve 
their dreams, and I love that the Foundation is working to make that possible for children 
everywhere. 

That’s why I’m partnering with the Foundation to raise funds for Jumpstart, an organization 
working in my community to prepare young children in underserved areas for kindergarten! 
Through the Foundation’s #PassionInYou program, every donation to my fundraiser will be 
matched, up to $10,000 USD, and 100 percent of the total funds raised will be donated to 
Jumpstart! 

Learn more about why I’m passionate about this cause and help me make a difference 
today at cutt.ly/myfundraiser!

Carrie Lambert

c_lambert I AM SO EXCITED! I was just approved for 
one of the @YoungLivingFoundation‘s #PassioninYou 
grants! This is big news because I’m raising money for 
@DaysforGirls, an organization that provides health 
education and shatters stigma around “that time of the 
month” for women and girls in vulnerable communities. 

THE BEST PART? The Foundation is matching 100 
PERCENT of the funds I raise, up to $10,000 USD! 
This has the potential to make a huge impact for 
Days for Girls, but I can’t do it alone. I need your help! 
Join me for a contact-less bake sale this Saturday to 
kick-start my fundraiser! Can’t make it, but still want to 
help? Learn more about why I’m passionate about this 
cause and donate at cutt.ly/myfundraiser.

The Young Living Foundation helps open doors of op-
portunity through education. That’s why I’m partnering 
with them to fundraise for @GirlsWhoCode! Help me 
reach my goal at cutt.ly/myfundraiser and the Founda-
tion will match your donation up to $10,000 USD!

Carrie Lambert
@c_lambert

The Young Living Foundation helps protect the 
vulnerable from losing their freedoms to exploitation. 
That’s why I’m partnering with them to fundraise for @
StoptheTraffik! Help me reach my goal at cutt.ly/my-
fundraiser and the Foundation will match your donation 
up to $10,000 USD!

Carrie Lambert
@c_lambert

The Young Living Foundation helps to financially 
empower women worldwide through enterprise 
opportunities, which is why I’m partnering with them to 
fundraise for Moms As Entrepreneurs. Help me reach 
my goal at cutt.ly/myfundraiser and the Foundation will 
match your donation up to $10,000 USD!

Carrie Lambert
@c_lambert
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A SAMPLE FUNDRAISER EMAIL

A SAMPLE THANK YOU EMAIL

Hi [insert first name]! 

I just got approved by the Young Living Foundation to do a fundraiser on behalf of [name of charitable organization], which works 
to help address [describe problem or issue that your charitable organization works to address]! I’m so excited! This means that I’ll be 
talking about this regularly over the next couple of months and asking all of my friends and family to join me in supporting them.  

There’s so much that [insert name of charitable organization] has done so far, like [list of few of their accomplishments, or how they 
changed a person’s life]. There’s still a lot that needs to be done, however. I’m trying to raise [fundraising goal] so that they can 
[describe goal of project you’re working to raise money for]. I’m really passionate about helping them do this and making a difference. 
It feels so good to do something for someone!  

Want to know the coolest part? The Young Living Foundation will match every contribution to my fundraiser dollar for dollar, up to 
$10,000 USD. That means they’ll automatically turn your $10 donation into a $20 donation, or your $100 donation into $200. Imagine 
what good we could do with that! 

Check out my fundraising page at [your fundraiser link here] for more information or to make a donation, and feel free to call me if 
you have any questions or ideas.

Best, 

[your name]

Hi [insert first name]! 

I noticed that you just contributed to my fundraiser for [charitable organization, cause, and/or project name]. Thank you so much! 
Together, we’re going to make such a difference for them! Doesn’t it feel good to know you’ve taken action to make our community 
better today? 

Your contribution, along with all the other contributions to my fundraiser, will be matched by the Young Living Foundation, to double 
your impact. How cool is that? 

Thank you for standing up and helping [a short description of people your charitable organization serves, such as “students,” 
“survivors,” or “mothers”]. I am so grateful to have compassionate people like you in my life.

Thanks again, 

[your name]

Help make a difference by supporting my passion!

Thank you so much for your support!
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The ways you thank those who support your Passion in You 
fundraiser can be as varied and as personal as you want 
them to be. Just make sure to let everyone who contributes 
know they’re making a difference!

THANKING YOUR DONORS

WHEN TO SAY THANKS

WAYS TO SAY THANKS

WHEN THEY DONATE: Try to send your first thank you’s the same day someone donates. Send them 
a message, make a phone call, send an email, or thank them publicly on social media.

WHEN THEY REFER A FRIEND: Your friends sharing your passion is one of the most powerful ways to 
spread the reach of your fundraiser, so give thanks when they send new supporters your way!

WHEN YOU REACH A MILESTONE: Milestones can’t be reached without your donors, so when you 
reach 50%, 75%, and especially 100%, celebrate by thanking those who have helped you get there. 

WHEN THERE’S AN EVENT: Leading up to a fundraising event (bake sale, car wash, 5K), thank your 
existing donors and invite them to the event! Make sure to send some gratitude after the event, too.

SEND A MESSAGE: Take the time to personally reach out to your donors to thank them. Send a 
message on social media, type a text/email, or make a call. Whatever you do, keep it genuine. Try 
“Thanks, [insert first name], for donating to my fundraiser. It shows you understand and support my 
passion for helping others. Your contribution is going to go directly to [talk about the charitable or-
ganization], and it was matched by the Young Living Foundation, up to $10,000 USD. Thank you so 
much for your support!”

SPOTLIGHT ON SOCIAL: Give your donors a special shout-out and thank them on social media!

SEND A GRATITUDE GIFT: Send a gift to show your appreciation - maybe a notebook, thank you 
card, stickers, or sample oils. Get them some Foundation-branded gear and give it to them next time 
you see them, or even mail it to them!  Connecting on that personal level brings us all closer. 

PROVIDE ADDITIONAL RESOURCES: Give them visuals or details you think they might be interested 
in! If you email them or thank them online, consider linking to the charitable organization’s website 
and our Passion in You site, or even sending them pictures of the project once it’s completed.  

SHARE HOW TO GET INVOLVED:  If a donor really connected with your passion, give them information 
about the project and how they can get involved when you thank them. If there is a way for them to 
personally connect with the organization by volunteering or getting involved with the project you’re 
fundraising for, make it a special group activity! 

9.



THINGS TO AVOID

SHARING STORIES 
THAT UPLIFT

Passion in You was created for the ultimate good of the end 
beneficiary in mind. The stories, photos, and videos you 
share during your fundraiser convey who your charitable 
organization serves, which can powerfully help others connect 
with your cause. Here are some tips to share stories that uplift 
and inspire others to action:

STAY POSITIVE: Share positive stories! While it’s okay 
to touch on what may be a difficult issue, focus on the 
hope-filled solutions and the power of change.

BE RESPECTFUL: Most individuals served by nonprofits 
have experienced some sort of hardship or trauma. Share 
their stories with dignity using positive language and 
imagery.

WORK TOGETHER: Work with your charitable 
organization to get approved, shareable stories. Ask 
them how they share about their beneficiaries, and what 
words and phrases they like to use or avoid. If a story has 
their stamp of approval, it should be safe to share!

BE INTROSPECTIVE: Imagine each story you share as if 
it were your own. Would you be pleased to see this story 
about you out there in the world? Does it showcase your 
resilience, strength, and perseverance? Does the image 
represent a moment of hope and stoicism?

Avoid the tendency of “othering” those that might be 
experiencing poverty or receiving services from charitable 
organizations. Here are a few examples of what to avoid 
throughout your storytelling: 

Sharing specific personal identifiers of a person 
whose story is especially sensitive, such as name, 
age, location, family members, background, etc. 

Heavy focus on an outsider or charitable 
organization as “saving someone.” Instead, 
try  to highlight the ways that your charitable 
organization is elevating existing brilliance and 
potential. Whenever possible, celebrate local 
leaders and social entrepreneurs as the drivers 
of community change.  

Referring to individuals served by your charitable 
organization as helpless, vulnerable, at-risk, 
disadvantaged, or unable to help themselves. 
When using descriptors such as these, use them 
in reference to circumstances & environments 
rather than people themselves. For example:

“More resources for at-risk students” vs. “More 
resources to reduce risk factors for students”

“Vulnerable mothers” vs. “Mothers facing 
significant barriers to employment”

“Disadvantaged children” vs. “Children attending 
under resourced schools”

“Providing her with the resources she needs to...” 
vs. “Equipping her with the tools to…”
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If you’re looking for shareable graphics, additional Foundation talking points or stories, or 
fundraising worksheets, check out the resources below, and feel free to reach out to us!

ADDITIONAL RESOURCES

The most important thing to remember is that fundraising should be fun. You are making a 
difference in the lives of others and there is no better way to spend your time! We are so grateful 
you’ve taken the first step to making a difference for a cause you’re passionate about and 
we’re here to help! Email passioninyou@younglivingfoundation.org if you have any questions 
or need assistance along the way. 

YOU’VE GOT THIS & THANKS AGAIN!

DOWNLOADABLE CONTENT

FOUNDATION INFORMATION

FOLLOW US ON SOCIAL MEDIA

SHAREABLE GRAPHICS: Visit https://cutt.ly/fundraising-tools for graphics you can download and 
share right away.

EDITABLE GRAPHICS: Want to customize the above graphics for your Passion Project? Visit https://
cutt.ly/editable-graphics to add your own flair. It’s free and easy.

ABOUT US: Learn more about our mission, vision, and how it all started at https://YoungLivingFoundation.
org/about-us.

OUR THREE PILLARS: Looking for more info about our three focus areas, or specifically the area your 
Passion Project aligns with? Visit https://YoungLivingFoundation.org/our-work.

OUR BLOG: If you’re after longer-format stories, head to our blog at https://YoungLivingFoundation.
org/blog.

Young Living Foundation @YoungLivingFoundation Young Living Foundation

FOLLOW AND TAG US: Follow us across your favorite social media channels, and remember to tag us 
when you post about your Passion in You project. We love seeing, and sharing, your content!

HASHTAG SUGGESTIONS: Hashtags make it easier for others to find, and share, your content! Try 
adding #PassioninYou #BeOneForSomeone #YoungLivingFoundation and #YLEO when you share.

MORE HELPFUL TIPS: In addition to the points above, tag your charitable organization, use additional 
relevant hashtags, tag specific people in posts and comments, and consider adding a post location!
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